PHO BIEN KIEN THU'C PHAP LUAT
TREN MANG XA HOI

Nha bao, GV Vi Cuong

Hoc vién Bdo chi va Tuyén truyén




Tam quan trong cua viéc pho bién kién thirc
phap luat qua MXH

1 Nang cao y thirc phap luat

p) Bao vé quyén lgi cong dan

3 Tang cuong phap tri

4 Tiép can rong rai va nhanh chdéng

5 Kha nang twong tac va phan héi nhanh chéng
6 Chi phi thap va hiéu qua cao

7 Tinh minh bach va cap nhat

8 Tao cong déng va khuyén khich tham gia




Tam quan trong cua viéc pho bién kién thirc phap luat qua MXH
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Tieép can so Cung cap thong  Giai thich sw Nang cao uy tin
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Thong tin Chinh phu ¢

4,6 triéu ngudi theo doi - 0 dang theo doi © Tim hiéu thém Theo doi Q Tim kiém

Baiviét Gidithieu Ludtnhic Reels Anh  Video Xemthém v oo

Gidi thiéu bang chuy

Cép nhét t8i déng bao vé hoat ddng ctia Chinh phu, Tha Théng tin Chinh phi @ Théng tin Chinh phii @
tudng Chinh pht; cac thdng tin quan trong khac 29 Thang 5 - O @ 16 Thang 5 - OQ@ “
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s Thong tin Chinh phu

Gidi thiéu Théng tin Chinh phi ©
’ , , 6 Thang 710¢ 15:21- Q- @
Cap nhat tdi dong bao vé hoat ddng cua Chinh phu, Thu tuéng
Chinh phu; cac thong tin quan trong khac

0 Trang - Trang web chinh phu - Dich vu cong & Dich vu nha
nudc - To chic chinh phu

Xem tat ca anh

7,5 triéu dong/thang 1a thu nhap binh quan
cuia ngudi lao dong.
Tang 7,4% (tudng Ung tang 519 nghin
dong)!
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Quyén riéng W« Pidu khoan - Quang ¢do - Lua chon quang cdo [» - Cookie « Xem
thém : Meta © 2024 @ Olivia Olivia va 7,1K ngudi khac 42 binh luan 138 ludt chia sé

d Thich £> Chia sé @
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s Thong tin Chinh phu

Gidi thiéu o
Cé&p nhat téi dong bao vé hoat déng cia Chinh phu, Tha tuéng
Chinh pht; cac thong tin quan trong khac

=B
Trang - Trang web chinh phu - Dich vu céng & Dich vu nha
nudc - T6 chifc chinh phi

Xem tat ca anh

Quyén riéng to « Bidu khodn « Quang cdo - Lua chon quang cdo [ - Cookie - Xem
thém « Meta @ 2024

Théng tin Chinh phtl da gidi han ai ca thé binh ludn vé bai viét nay.

Xem thém binh lugn

2 Téc gla

Théng tin Chinh phi ® Ao

Theo Tong cuc Théng ké, Quy Il nam 2024, tang trudng kinh té thé gidi co xu
huéng tich cuc nhd nhu cau hang hda tang trd lai, ap Iuc lam phat gidm dan, gia
trung binh clia hang hda giam nhe nhd nguén cung cai thién.

Dén thdi diém thang 6/2024, céac t6 chic quic té UN, WB, OECD, EU va IMF déu
nhan dinh lac quan hdn va diéu chinh tang truéng kinh té toan ciu véi mic tang
tir 0,1 dén 0,3 diém phan tram so vdi cac du bao dua ra trude do.

Trong nudc, mac di van con nhiéu kho khan, thach thdc nhung Bd, nganh va dia
phudng da nghiém tdc, quyét liét thuc hién cac gidi phap dé ra trong Nghi quyét
s6 01/NQ-CP vé phat trién kinh t& - xa hdi; Nghi quyét 02/NQ-CP vé nhiém vu,
gidi phap chi yéu cai thién méi trudng kinh doanh, néng cao nang Iuc canh tranh
quéc gia; Nghi quyét phién hop Chinh phil thugng ky hang thang nham dat két
qua cao nhat muc tiéu clia ké hoach san xuat, kinh doanh nam 2024.

Tinh hinh kinh té — xa hdi sau thang dau ndm 2024 ciia nudc ta duy tri xu huéng
tich cuc, quy sau tét hon quy truée, cac nganh, finh vuc dat dudc nhiéu két qua
quan trong, tao da tang trudng cho cac quy tiép theo. Mt s6 diém sang vé kinh
té — xa hoi quy Il va sau thang dau nam 2024 cla nu6c ta nhu sau:
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20gia  Thich Phanhdi Bachinhsta 6D
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Théng tin Chinh phi @
(1) Trong bdi canh kinh té thé gidi cé xu huéng phuc hdi, tang truéng kinh té
sau thang dau nam 2024 clia nudc ta tiép tuc khdi sac véi mic tang 6,42%
(trong do quy Il tang 6,93%[1]). Khu viic néng, 1am nghiép va thly san tang
3,38%, dong gop 5,96% vao t... Xem thém

20 gid  Thich Phan hoi

Xem phan héi khéc

2 /Q0%




15/1/2009

Janis Krumps

U.S. Airways Flight 1549

NY TIMES: CHANGE
EVERYTHING

o
http://twitpic.com/135xa - Thel;e's a plane in the
Hudson. I'm on the ferry going to pick up the
people. Crazy.
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No6i dung can pho bién: cac quy dinh phap luat
co ban

Quyén Con ngudi

Chia sé cac quy dinh vé quyén cao ban clia cong dan nhu quyén dugc bao vé an toan, quyén
binh dang, quyén dugc tiép can cac dich vu cong, v.v.

Phap luat Hon nhan va Gia dinh

Phé bién nhitng diéu can biét vé két hén, ly hon, nudi dudng con céi, thira ké, v.v. dé gilip moi
ngudi hiéu rd quyén lgi va nghia vu cta minh.

Phap luat Kinh doanh

Chia sé cac quy dinh vé dang ky kinh doanh, giao dich thuong mai, s& hitu tri tué nham ho trg
cong dong doanh nghiép va ngudi dan.

Phap luat Lao dong

Phé bién cac quy dinh vé hgp dong lao dong, quyén Igi va nghia vu clia ngudi lao dong va ngudi
str dung lao dong.
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Cac kénh mang xa hoi pho bién va hiéu qua

Facebook

Pay la nén tang pho bién nhat
hién nay, vdi lugng ngudi dung
|&n va kha nang tuong tac cao.
Cac trang, nhdm va ca nhan c6
thé chia sé thong tin phap luat
nhanh chong dén mét lugng I6n
ngudi theo doi.

YouTube

Cac video clip ngan, sinh dong vé
cac quy dinh phap luat sé thu huat
su quan tam cua cong ching va
truyén tai thong tin mot cach hiéu
qua hon.

TikTok

Nén tang nay rat phu hop dé chia
sé cac ndi dung phap luat dudi
dang video ngan, sang tao va hai
hudc, nham thu hit sy chi y cla
gidi tré.
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OVERVIEW OF THE ADOPTION AND USE OF CONNECTED DEVICES AND SERVICES -
NOTE; 11 \ : : < N THAT | NI+ MOT COMMPAAARLE , POR : TA % 4 ; B » e iar VIETHNAM

TOTAL CELLULAR MOBILE INDIVIDUALS USING SOCIAL MEDIA
POPULATION CONNECTIONS THE INTERNET USER IDENTITIES

99.19 168.5 78.44 72.70

MILLION MILLION MILLION MILLION
YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE
+0.7% +3.2% +0.6% +9.8%

+655 THOUSAND +5.1 MILLION +502 THOUSAND +6.5 MILLION
URBANISATION TOTAL vs. POPULATION TOTAL vs. POPULATION TOTAL v, POPULATION

39.8% 169.8% 79.1% 73.3%

SOURCES: ST ; W) WIGENE oy .. - \ . AL ) AN | A ADVISORY: -0 nl we
LVt o NOT i) 1 UN | COMPARABIITY: IGES Al ANE LN ’ . NOT COMPARABLE v M ; \ A
G IS8 DIFFEREN . MDY oS L BATA £ SUKMS 2 AT IMPORTANT: VE VA : - L AND MAY NOT REFRESE! are, (O) MeltWOter
FEASH FELEVANT METH s it "5 | A {A S IMAA MFPAS f ' I WA ; SHCE INAMCCURATE RESULTS S5a EEMUTES DM DATA soc.a'



THE AVERAGE AMOUNT OF TIME EACH DAY THAT INTERNET USERS AGED 14 7O &4 SPEND WITH DIFFERENT KINDS OF MEDIA AND DEVICES -
VIETNAM
TIME SPENT USING TIME SPENT WATCHING TELEVISION TIME SPENT USING TIME SPENT READING PRESS MEDIA
THE INTERNET [BROADCAST AND STREAMING) SOCIAL MEDIA (ONUNE AND PHYSICAL PRINT)

6H 18M 2H 21M 2H 25M 1H 47M

YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE
-1.3% (-5 MINS) -11.6% (-18 MINS) -5.3% (-8 MINS) -12.9% (-15 MINS)
TIME SPENT USTENING TO TIME SPENT USTENING TIME SPENT USTENING TIME SPENT USING
MUSIC STREAMING SERVICES TO BROADCAST RADIO 1O PODCASTS A GAMES CONSOLE

1H O8M OH 38M OH 46M 1H 17M

YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE
-5.4% (-3 MINS) -15.2% (-6 MINS) -8.3% (-4 MINS) -1.9% (-1 MIN)

SOURCE; HEMESE) ¢ - ! ] i | % WCOM NOTES: | g 15 AN \ A : Y we
° R T o (o e DR S IVERS | ' gggu <O> Meltwater



DEVICE OWNERSHIP

PERCENTAGE OF INTERNET USERS AGED 14 TO 44 WHO OWN EACH KIND OF DEVICE

ANY KIND OF
MOBILE PHONE

97.5%

YEAR-ON-YEAR CHANGE
-0.7% (-70 BPS)

GAMES
CONSOLE

10.0%

YEAR-ONYEAR CHANGE

-16.7% (-200 BPS)

SOURCE; © 4 1] WGUNES REPVESES
! : Py . ) 1 ' . 121
tANCE ENCGTES ON RATA

SMART
PHONE

97.4%

YEAR-ON-YEAR CHANGE
-0.7% (-70 BPS)

SMART WATCH OR
SMART WRISTBAND

27.7%

YEAR-ONYEAR CHANGE
-15.5% (-510 BPS)

FEATURE
PHONE

11.1%

YEAR-ON-YEAR CHANGE
-19.6% (-270 BPS)

TV STREAMING
DEVICE

10.7%

YEAR:ON-YEAR CHANGE
-22.5% (-310 BPS)

AVLUM NOTES:

LAPTOP OR
DESKTOP COMPUTER

55.4%

YEAR-ON-YEAR CHANGE
-5.3% (-310 BPS)

SMART HOME
DEVICE

14.9%

YEAR-ONYEAR CHANGE
-20.7% (-390 BPS)

Frl RELATIVE

T AREOLUTE . COMPARABILITY:

TABLET
DEVICE

27.0%

YEAR-ON-YEAR CHANGE
-23.9% (-850 BPS)

VIRTUAL REALITY
DEVICE

4.4%

YEAR-ON-YEAR CHANGE
-27.9% (-170 BPS)

‘éfgh, <O>Meltwater



;AN DEMOGRAPHIC PROFILE OF META’S AD AUDIENCE

24 SHARE OF COMBINED, DEDUPUCATED POTENTIAL ADVERTISING REACH ACROSS FACEBOOK, INSTAGRAM, AND MESSENGER, BY AGE AND GENDER -

VIETNAM

14.7% 15.1% 14.5%
13.0%
102% 105%
60% 58
35% 339
FEMALE MALE FEMALE MALE FEMALE MALE FEMALE FEMALE FEMALE
18 - 24 25-34 35 - 44 45 - 54 65+
YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OlD YEARS OLD

O e e S .1 <O>Meltwater




MAIN REASONS FOR USING SOCIAL MEDIA

PRIMARY REASONS WHY SOCIAL MEDIA USERS AGED 16 7O 64 USE SOCIAL MEDIA PLATFORMS

KREEPING IN TOUCH WITH FRIENDS AND FAMILY

READING NEWS STORIES 48 5%

WATCHING LIVE STREAMS 31.1%

FINDING PRODUCTS TO PURCHASE 29 6%

SEEING WHAT'S BEING TALKED ABOU1 29.4%
FINDING CONTENT (E.G. ARTICLES, VIDEOS) 27 6%

FILLING SPARE TIME 27.3%

FINDING INSPIRATION FOR THINGS TO DO AND BUY 26.4%
MAKING NEW CONTACTS 26.4%

SEEING CONTENT FROM YOUR FAVOURITE BRANDS 26.2%

WORK-RELATED NETWORKING OR RESEARCH 26.1%

SHARING AND DISCUSSING OPINIONS WITH OTHERS 24 9%

POSTING ABOUT YOUR LIFE 23.1%

FOLLOWING CELEBRITIES OR INFLUENCERS 22.6%

WATCHING OR FOLLOWING SPORTS 22.0%

SOURCE; 7 1073 Roeat ESENT THE FND F A FINTEIN : FE OIWICOM NOTE FGLRES BERESHNT THE SMARE OF NI :
) ; | . i ) b4 | BTI " 10 ~ 1 ) ') Al A a e.
e COMPARASILITY _ I ial (°)|V|e|twatel



MOST USED SOCIAL MEDIA PLATFORMS

PERCENTAGE OF INTERNET USERS AGED 16 10 64 WHO USE EACH PLATFORM EACH MONTH
NOTH ! ! \ |

VIETNAM

FACEBOOK 89.7

ZALO 88.5%

[IKTOK 77.8%

FACEBOOK MESSENGER 76 6%

INSTAGRAM 47 6%

TELEGRAM 32.6%

X (TWITTER) 31.2%

MNTEREST 20.3%

IMESSAGE 18.0%

SKYPE 10.4%

SOURCE: — 10 SWILLOM NOTE: D1 ; we
! X COMPARABILITY: i : ; i
AR 45 CURRENT SLI €3 A KEVELED VERIO! ESTION THAL OOES NOT INCLLIDE YOUTUBE AS AN WAL OTHER CH4Ary are., . <O>Meltwater
° : ' MEAM T - ; Bl ‘ VE NOT DIRECTLY COMPARABLE W1 : ‘ M - - G HEPCS SOC|°l Me tw



TIME SPENT USING SOCIAL MEDIA APPS

AVERAGE TIME PER MONTH THAT ACTIVE USERS SPENT USING EACH PLATFORM'S ANDRCID APP BETWEEN O1 JULY AND 30 SEPTEMBER 2023

[KTOK 41H I

FACEROOK 28H 21M
YOUTURBE 26H 26M

WHATSAPP

B 1H 56M (rwiTTeR)
- 1H 40MINTEREST

B OH 36Mnapcuar
| OH 09MNKEDIN
SOURCE: ; ' e JATAALNOTE : . ; , HOURS SFNT FES FER MONTH - H i MO ) - . are.
(o) dre. | CO>Meltwater




Which tech platforms will news organisations be focusing on in 2024?

Net score calculated as proportion of respondents saying they are putting more effort, minus those putting less effort.

BEROCHeocEaaE Q &

€ Net: Less

-40 -20 0

Net: More =

20 a0

&0

WhatsApp

TikTok _ 55

Googie Search

YouTube I
LinkedIn =
Instagram . Eu

Googie other {Discover, AMP etc.)

Apple News

Snapchat

Threads

X (formerly Twitter) -39

NEW

o B
- REMAINS CRITICAL

FOCUS FOR PUBLISHERS

+10

» =

PUBLISHERS HAVE PRETTY
MUCH GIVEN UP ON THESE
TWO PLATFORMS

|
. :
-2 q
Facebook -38 —
—

Q7. When it comes to distribution and engagement via third party platforms, will you be putting more or less effort into the
following platforms in the coming year? Base: 299.



Cach thirc truyén tai ndi dung hiéu qua

1 Chuan bi ndi dung

Nghién clru k¥ ludng cac quy dinh phap luat, tom tat thdng tin mot
cach rd rang, dé hiéu va truc quan.

p) Lwa chon dinh dang

S{r dung cac dinh dang nhu video, infographic, van ban ngan gon dé
truyén tai ndi dung mét cach sinh déng va hap dan.

3 Tuong tac vdi nguoi xem

Khuyén khich ngudi xem tuong tac, dat cau héi va chia sé kinh nghiém
dé tao su gan két va thu hat sy quan tam.
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Xac dinh doi twong va nhu cau cta ho

Pinh Hwd'ng NGi Dung Phan Tich Hanh Vi

Hiéu ré doi tugng muc tiéu va nhu cau thong tin phap ly Quan sat hanh vi, s thich va cach thuic tucng tac cua
cla ho. déi tugng.

Diéu Chinh Chién Lwoc Tang DO Twong Tac

Linh hoat diéu chinh ndi dung va cach thuic truyén tai Tao su tugng tac va gan két vGi ngudi xem thong qua noi

phu hap. dung hap dan.



Lwa chon ndi dung phap luat phu hop

NEW

LEGAL EDITION

EDUCATION 4

& RESEARCH Xac dinh cha dé

METHODOLOGY 1 Lua chon cac chu dé phap luat thiét thuc va can thiét cho déi tugng.

DR. S.R. MYNENI P o @

¥ omoxsae D
O GeNUINE PRODUCTS,
SCANTHISCODE ¢

Nghién clru sau
N\ . e 2 Nghién c(iu ky luBng vé cac quy dinh phap 1y va ing dung thyic té.

%\. Q"'Z‘-
-

2N

HOLOGRAPHIC SEAL Trinh béy ro réng

OF AUTHENTICITY

!

(7)) Allahabdd Laﬁiy D

3 Thé hién noi dung phap luat mét cach deé hiéu, suc tich va hap dan.




Cach thirc trinh bay ndi dung phap luat hap dan

Q

K€ chuyén

St dung cac cau chuyén va vi du cu thé dé minh hoa cac quy dinh phap ly. Clawgrid wiisr S 9 o

AD 5 el
Lawgrid Criminal

Tryc quan Defense Lawyers

Két hop hinh anh, video va minh hoa dé trinh bay noi dung sinh dong.

Tuwo ng tac Y"\"e A.—\lwavs Fight For Your l Im-

Tao su tuong tac vdi ngudi xem thong qua cac cau hoi, trac nghiém, binh luan.

M

Suc tich

Trinh bav nAi diine no3n oan dAa hidi ma van dav At thAano Hin frono varn i



St dung cong cu truyén thong hién dai

1 NG6i dung

Sang tao ndi dung phap luat hap dan, da dang dinh dang nhu

video, infographic, bai viét.

2 Cong cu

Tan dung cac cong cu truyén thong hién dai nhu TikTok,

Instagram Reels, Facebook Live, Zalo.

3 Phan phdi

Phan phoi n6i dung trén cac kénh pht hgp dé tiép can dén diang
déi tugng.



Twong tac va trao doi véi ngudi xem

Tich cuc lang nghe

Khuyén khich tham gia

Cap nhatlién tuc

Phan hoi thac mac, y kién cua
ngudi xem mot cach nhanh

chéng va chinh xac.

Tao khong gian dé ngugi xem
binh luan, chia sé va tugng tac

vGi néi dung.

Duy tri su hién dién thudng
xuyén vGi nhitng ndi dung

mdi, co gia tri.




Ky nang tuong tac voi nguoi xem/theo doi

©

Than thién

Giao ti€p mot cach than thién, tao cdm giac gan gii va dé tiép can.

e

Tuwong tac

Khuyén khich ngudi xem tham gia thao luan, dat cau héi va chia sé y kién.

Sang tao

St dung cac Ki thuét trinh bay sang tao dé thu hit sy chii y va tao su himng thu.

O

Kip thoi

Cap nhat ndi dung mdi va phan héi cau héi/binh luan mot cdch nhanh chéng.




Phan tich so liéu

Theo doi va phan tich cac sé liéu vé

lugt tiép can, tuong tac, phan hoi.

Panh gia hiéu qua

banh gia xem ndi dung c6 dat dugc
muc tiéu va phan hoéi ciia ngusi xem

nhu mong muén.

Cai thién lién tuc

St dung cac bai hoc kinh nghiém dé
tiép tuc cai thién n6i dung va cach

thlc truyén tai.
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Panh giad hiéu qua ctia hoat dong pho bién

Tiéu chi

SO luot tiép can (Reach)

Murc d6 tuong tac (Engagement)

Phan hoi tr ngudi xem

Tang trudng lugng ngudi theo doi

Panh gia

Theo d&i s6 lugt xem, chia sé, binh luan
dé danh gia quy mo tiép can.

Theo d6i s6 luot binh luan, chia sé, thich

dé xac dinh mirc do thu hit sy quan tam.

Phan tich cac cau héi, phan hoi cia ngudi
xem dé cai thién ndi dung va cach thirc
trinh bay.

Theo doi su tang trudng vé sé lugng
ngudi theo d&i kénh dé danh gia tinh
hiéu qua.
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Best Facebook Post Format

{Based on average number of engagements)

Queston

Photo

Gveaway

Links

Coupons

8
3

BuzzSumo®
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- ON AVERAGE, PEOPLE CAN RECALL

65% OF THE VISUAL CONTENT THEY SEE

ALMOST THREE DAYS LATER,
COMPARED T0 10% OF WRITTEN CONTENT,

SOURCE: JEFF BULLAS




THE BRAIN PROCESSES IMAGES
60,000 TIMES FASTER THAN TEXT

SOURCE: PIKTOCHART



L

ather visual content

INFOGRAPHICS ARE SHARED 3X VORE THAN
ANY OTHER VISUAL CONTENT ON SOCIAL MEDIA.

SOURCE: HUBSPOT




’

80%

OF THE WORLD'S INTERNET TRAFFIC
WILL BE VIDED BY 2021.

SOURCE: CISCO



Optimal Number of Characters BuzzSumo®

(Based on average number of engagements)

400

Average Engagement

100

0 0-50 50-100

100-150 150-200 200-250 250-300 300+

Number of Characters



Best Time to Post on Facebook BuzzSum@

(Based on average number of engagements)

400

200
100
0

12am lam 2am 9am 10am 1lam 12pm 1pm 2pm 3pm 4pm 5S5pm 9om 10pm 1lpm



125

100

75

25

Average Engagements per Character Range

150-200 250-300

© Average Shares @ Average Likes ' Average Comments

300+



Optimal Video Length (Minutes) BuzzSumo®

{Based on average number of engagements)

2018 Ultimate Guide to
2,000 Facebook Engagement

1.500

1,000

0

0-1min 7-8min 9-10min



Publishers will be leaning further into video and audio this year
Net score calculated by the proportion that plans to produce more minus the proportion that plans to produce less.

€ \ot' Loss Net: Mare =—>
-20

-

20 a0 60

Video

@l Newsletters

rrrrre
|

‘
REMAINS CRITICAL FOCUS
. FOR ENGAGING EXISTING

USERS AND ATTRACTING
NEW ONES

I‘» Podcasts -

[0y

=] Articles

Q12. For each of the following is your company planning to produce more, the same or less in the year ahead (more frequency or
more volume)? Base: 299.



THE MOST POPULAR EMOJI ON TWITTER

@ 1,367,280,000 9 393,467,000
& 411,992,000 @ 392,502,000
®® 610,507,000 @ 316,742,000
& 532,887,000 314,433,000
@ 394,590,000 296,824,000
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ui ro khi pho bién

Thach thicvar
trén mang xa hoi

Thong tin sai léch
Nguy co chia se thong tin phap luat khdng chinh xac, gay

1
hiéu Iam va phan tac dung

Ban quyén ndi dung
Can tuan thu cac quy dinh vé ban quyén khi sir dung hinh

anh, video hodc tai liéu cia ngudi khac

RGi ro vé an ninh
Luu y vé cac ruiro nhu ltra dao, tan cong mang khi phd bién

3 .
thong tin phap luat truc tuyén



Cac bién phap dam bao an toan va tuan thu phap luat

Pam bao chat lvong ndi dung Tudn thd quyén s& hitu tri tué
Thuong xuyén cap nhat, kiém tra St dung hinh anh, video va noi
va xac minh tinh chinh xac cta dung cla ngudi khac mdt cach co
théng tin phap luat trudc khi chia trach nhiém, dam bao tuan thu

se. cac quy dinh vé ban quyén.

Tang cuong an ninh thong tin

Ap dung céc bién phap bao mat
nhu mat khau, xac thuc 2 yéu té
dé bao vé tai khodn va thong tin
ca nhan.



K& hoach phat trién va mé rong hoat

dong pho bién

Phat trién ndi dung da dang

1 Khéng ngurng nghién clru va tao ra ndi dung phap luat mdi, phong
phu va hdp dan dé thu hat ngudi xem.

M& rdng kénh phé bién

2 Ti€p can cac nén tdng mang xa hdi mai noi, két hop véi cac hoat
dong truyén thong truyén théng dé tang kha nang ti€p can.

Xay dung cong dong tuong tac

3 Tang cuong tuong tac véi ngudi xem, khuyén khich ho chia sé kinh
nghiém va tham gia vao cac hoat dong dé xay dung mét cbng dong
nang dong.
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B ONTENT IS KING...
DISTRIBUTION IS QUEEN
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